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MANCHESTER
2026 Workforce Recruitment, Relocation and Tourism Guide 
For the Greater Manchester Area

MAKE A LASTING IMPRESSION
The Greater Manchester Chamber proudly announces the  
publication of its annual workforce recruitment, relocation and tourism 
guide. Designed for businesses and families interested in locating 
to the region, as well as existing area businesses developing their 
workforce, MANCHESTER showcases the people and places that 
make the Greater Manchester region a great place to work and live.

CONTENT
Filled with the latest information, MANCHESTER is a full-color 
showcase of our region. Content will include:

• Area Colleges
• City/Town Summaries
• Event Planning
• Local Business Profiles
• Family Fun & Attractions
• Regional Facts & Maps

• Health Care
• Relocation Information
• Lodging
• Business Directory
• ��Restaurants
• And more...

DISTRIBUTION 
PRINT: As the primary relocation tool for the region, 20,000 copies  
are distributed to a variety of locations throughout the year.

• Chamber Members
• Relocation Mailers
• Manchester Welcome Center
• City Hall Plaza
• State Rest Area Facilities
• Real Estate Agents
• Manchester-Boston  

Regional Airport

• Area Hotels 
• Hospitals
• Colleges & Universities
• Major Attractions
• Senior Centers 
• Manchester Economic 
  Development Office

DIGITAL: A digital flip book version will be posted on the Greater 
Manchester Chamber’s website, including digital versions of all ads 
with hyperlinks to those advertisers’ websites.

The link to the digital flipbook is also sent to: 
• New Hampshire Magazine’s first party email list: 35,000+ recipients 
• NH Business Review’s first-party email list: 7,500+ recipients 
• �Promoted to New Hampshire Magazine and NH Business Review  

social media audiences

SPECIAL OPPORTUNITY 
FOR 2026:

Sponsored Content 
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GETAWAYSMaking easier.

If you need to talk with Manchester-
Boston Regional Airport Director Ted 
Kitchens, you won’t usually find him in 
his office. Oftentimes, he will be in the 
terminal doing what he does best. 

 “We are helping our guests. And that 
is how we treat our customers and refer 
to them,” Kitchen says with a friendly, 
Southern drawl. “You have to be hands-
on. I am not one that just stays in my 
office.” 

 Kitchens tells his staff to never let a 
guest service issue go unresolved. He 
teaches them to help their guests first 
before completing whatever task they 
might be working on. 

 “Having that touch point with the 
guest is important,” Kitchens says. “They 
need to be seen, heard and valued.” 

 Under his leadership, the airport 
has made great strides to become a 
top-notch Northeast travel center. With 
two discount air carriers — Avelo and 
Spirit — and three others air carriers — 
American, United and Southwest — that 
connect guests with a host of nationwide 
and international destinations, Kitchens 
knows they have much to offer. 

 “We offer one-stop connectivity to 
over 228 points around the world. People 

who think they cannot get anywhere 
out of Manchester would be pleasantly 
surprised,” Kitchens says. 

Manchester-Boston Regional Airport’s 
23 daily departures  
also enjoy an 83% on-time performance, 
which is higher than  
Boston’s Logan International Airport. 

 All of that effort and hard work to raise 
the flying experience bar is reflected 
in a glowing review by Travel + Leisure 
magazine.  

 Last summer, Manchester-Boston 
Regional Airport was voted No. 1 by more 
than 165,000 Travel + Leisure readers 
surveyed. Magazine readers looked 
at metrics such as access, check-in/
security, restaurants/bars, shopping and 
design. 

 “Quickly became my absolute favorite 
airport; it’s nice and clean and so fast 
and easy to get in and out of,” one voter 
notes.  

“All the employees I encounter at MHT 
are knowledgeable and truly enjoy their 
job,” one T+L reader says. “Security is a 
breeze, and the TSA agents are extreme-
ly professional.” 

 Kitchens recalls the magazine’s survey 
came as a surprise.  

 “It is certainly a reflection of the team. 
There are 2,000 people who work at the 
airport in all facets of the operation. We 
don’t go home at 5 p.m. and shut the 
airport down.” It’s a 24/7, 365-days-a-
year operation,” Kitchens says. His team 
serves 1.7 million people per year. 

 
Learning to fly 

Kitchens has served as Manchester-
Boston Regional Airport director for about 
four years. When asked how he got into 
airport management, he says his interest 
began as a child.  

 “I was blessed enough as a child to be 
able to travel and see different parts of the 
world, and I always loved flying,” Kitchens 
says. His father was a professor at the 
University of Florida who often took his son 
with him when he traveled for college-re-
lated events. Kitchens’ dad also took the 
family overseas during sabbaticals.  

 “It has always been something I loved 
to do,” Kitchens recalls. “I understood the 
richness it brings to everybody’s life.” 

 During his travels, Kitchens learned about 
European history and different cultures. 
This experience gave him a much broader 
perspective that has stayed with him to this 
day. 

 “I hate to think of a world where we don’t 
do that,” Kitchens adds. 

 Before Kitchens set his sights on airport 
management, he wanted to be an Air Force 
jet fighter pilot. But that dream was soon 
grounded when Air Force officials told 
him he did not have 20/20 vision. At best, 
Kitchens says they told him he could fly 
cargo planes.  

 Kitchens decided to focus on his studies 
at his father’s alma mater. While pursuing 
his master’s degree in urban planning 
development, Kitchens says he decided 
to go to a career fair and visited an aviation 
industry table. 

 He saw the synergy between project 
management and aviation and ended 
up working for one of the last companies 
he visited that day, Campbell and Paris 
Engineers, in 1999, as a senior aviation 
planner. He later served as the assistant 
director of planning at Hartsfield-Jackson 
Atlanta International Airport.

Manchester-Boston Regional Airport:
Gateway to the World

SEE PAGE 2 FOR DETAILS

RESERVE YOUR AD SPACE NOW! 
Contact Ronnie Schlender today at  
603-867-2800 or ronnies@yankeepub.com



Full Page Ad
7" x 10"

Bleed Size  
8.375" x 11.125"

Trim Size  
8.125" x 10.875"

1/3 Page  
Block Ad

4.625" x 4.875"

1/6 
Page  

Ad
2.25" x 
4.875"

1/2 Page Ad
7" x 4.875"

1/3 
Page

Verticle 
Ad

2.25" x 
10"

2/3 Page
Verticle Ad
4.625" x 10"

AD SIZES (WIDE" X HIGH")

Please submit artwork as  
high resolution (300 dpi)  
PDF, tiff or jpeg file format  
using CMYK colors.  
Note: There is no added charge 
for ad creation services.

OPTIONS:
• Full Page Sponsored Content plus Full Page Ad  

(sample at left, 650 words with photo)  .  .  .  .  .  .  . $4,300

• Third Page Sponsored Content Sidebar . .  .  .  .  . $1,235*

 *�The 1/3 page sponsored content sidebar (250 words) 
will run adjacent to a related editorial feature story in  
the magazine. These are limited to one per feature.

Anyone purchasing sponsored content will receive  
a complimentary blog post on the Manchester  
Chamber website. Chamber website visitors are  
engaged professionals, community members, and  
potential customers—giving you a highly relevant  
audience and other valuable benefits such as:  
	 •  Improved SEO & Web Presence
	 •  Extended Shelf Life For Your Message
	 •  Credibility Through Association
	 •  Audience Targeting
	 •  �Shareable Content & Cross-Promotion Opportunities

SPECIAL ADVERTISING 
OPPORTUNITY:  
SPONSORED CONTENT

                   	   WIDE X HIGH
Full Page .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  7" x 10"
  Bleed Size  .  .  .  .  .  .  .  .  .  .  .  .  .  . 8.375" x 11.125"
  Trim Size .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  8.125" x 10.875"
2/3 Page .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 4.625" x 10"
1/2 Horizontal .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  7" x 4.875"
1/2 Vertical . . . . . . . . . . . . . . .4.625" x 7.125"
1/3 Block .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 4.625" x 4.875"
1/3 Vertical . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  2.25" x 10"
1/6 Horizontal .  .  .  .  .  .  .  .  .  .  .  . 4.625" x 2.375"
1/6 Vertical  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  2.25" x 4.875"

RESERVE YOUR AD SPACE NOW! 
Contact Ronnie Schlender today at  
603-867-2800 or ronnies@yankeepub.com

Chamber member rates shown above. Non-members inquire for rates.
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EARLY BIRD  
RATES

AD RATES AD SPECS

DEADLINES

Early Bird: August 19
Space: November 11
Materials: November 17

2026  
MANCHESTER   

RATES

PREMIUM 	
Back Cover	 $3,200	 $3,025
Inside Front Cover	 $3,100	 $2,925
Inside Back Cover	 $3,100	 $2,925

INSIDE PAGES
Full Page	 $2,650	 $2,550
2/3 Page	 $1,800	 $1,650
1/2 Page	 $1,400	 $1,360
1/3 Page	 $1000	 $950
1/6 Page	 $500	 $475
1/6 Page Business Card	 $425	 $400

SPONSORED CONTENT
Full Page Ad + Full Page Profile	 $4,300	 $4,000

Distribution  20,000


